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PROMOTIONAL MARKETING OPPORTUNITIES



We recognise the importance of the 
Visitor Economy as a key driver for 
economic growth,  with tourism 
generating £4.5bn visitor spend  across 
the Liverpool City Region. 

Useful Marketing Liverpool contacts
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Followers
54,000+

About VisitLiverpool.com

The VisitLiverpool website has a 
consumer-friendly feel, streamlined 
sitemap, engaging blog and improved 
content, to ensure maximum SEO 
potential. This all adds up to an excellent 
user experience.

Likes
52,000+

Likes
15,000+
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Search Term Placement

Remember to…

What do our partners say?

VisitLiverpool.com

When people search for ‘what’s on’, 
‘things to do’, ‘accommodation’, 
‘food & drink’ and ‘events’ in Liverpool, 
they are sign-posted to our website. This 
makes the VisitLiverpool.com website a 
logical choice for any business associated 
within this key sector to increase profile. 

Domain authority 
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Our audiences in numbers

VisitLiverpool, through its differing 
mediums, reaches local, national and 
international audiences. If your business 
has an interest in the tourism sector, then 
VisitLiverpool can provide increased 
exposure to our Regions visitors.
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Insights



VisitLiverpool.com 
listing enhancement

VisitLiverpool.com
Listing Enhancement

Your product page listing is your 
business’s own page on 
Visitliverpool.com, positioned within the 
most relevant section of the website. In 
addition to your standard listing, you can 
now opt for to enhance this listing, to 
really maximise your profile and increase 
page views.

•

•

•

•

•

•

•

•

•

•
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Digital



VisitLiverpool.com
Homepage profile

Premium positioning on VisitLiverpool for   
maximum exposure.
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Most popular pages on VisitLiverpool.com

•

•

•

•

•

•

Digital

Homepage  Highlights

Homepage  Key image



Section MegaNav image or 
Section hero image

Section highlights 

VisitLiverpool.com
Section opportunities

Sub-section page profiling on 
VisitLiverpool.com gives the opportunity 
for venues and attractions to specifically 
target elements of the website to give a 
focused impact.
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Digital

https://www.visitliverpool.com/
https://www.visitliverpool.com/


Profile Booster

Three Month Series

VisitLiverpool.com
Social media profiling

VisitLiverpool is active in producing and 
sharing content through our main social 
media channels. 

•

•

•

•

•
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Digital

https://www.facebook.com/VisitLiverpool/
https://twitter.com/VisitLiverpool


What do our partners think?

Video Creation

Create your own venue video   
with VisitLiverpool.com

Would you like to have your own video, to 
utilise within your own media channels, 
but see it as a  daunting task? Then let 
VisitLiverpool ease the  burden with this 
low cost, high quality option.

•

•

•

•

•
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Digital

https://youtu.be/9dpKkDY2fe4
https://youtu.be/9dpKkDY2fe4
https://www.youtube.com/watch?v=9dpKkDY2fe4


Package Cost

Your 3D Virtual Reality Tour 

Allow your potential clients to truly 
experience your venue in immersive 
Virtual Reality with a 3D Virtual Tour. 

•

•

•

•

•

•

•

11

Digital

https://my.matterport.com/show/?m=vjgt7wnFb3n
https://my.matterport.com/show/?m=vjgt7wnFb3n
https://my.matterport.com/show/?m=vjgt7wnFb3n
https://my.matterport.com/show/?m=vjgt7wnFb3n


Base Package Cost

Base Package plus panoramic map
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Aerial Drone Photography & Video 

Aerial Drone photography & video has made 
previously impossible imagery, and vantage 
points, accessible and provides the opportunity 
to capture incredibly high quality professional 
images to fulfil a wide range of requirements. 

•

•

•

•

Digital



Consumer e-newsletter ‘feature’

Solus e-newsletter

Consumer e-communications

Our monthly consumer e-blast is the 
principal method of communicating to our 
worldwide database of consumers.

•

•

•

•
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Leisure Tourism



Seasonal prices per edition 
(six month publication)

Guide Sponsor (exclusive) 

Full page 

Half page 

Seasonal Visitor Guide 

The Seasonal  Visitor Guide is the official
free tourism guide to the destination and 
the primary resource for visitors.

•

•

•

•
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Leisure Tourism

http://online.fliphtml5.com/ocwfn/kpyn/
http://online.fliphtml5.com/ocwfn/kpyn/
http://online.fliphtml5.com/ocwfn/aqha/
http://online.fliphtml5.com/ocwfn/aqha/


Profile Package

Social Media Bolt-on 

‘Christmas in Liverpool’ 
Official Christmas Campaign 

You have the opportunity to engage with 
our accessible supporter package, to see 
your business incorporated into the city’s 
seasonal Christmas campaign. 

•

•

•

•
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Seasonal Campaign

http://www.visitliverpool.com/


Section Sponsor

Double Page Spread

Full Page

Half Page

Liverpool City Region
Venue Directory 2020/21

The annual 2020/21 Liverpool City Region 
Venue Directory is the official destination 
venue catalogue for the meeting, 
incentive, conference and event markets.

•

•

•

•
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Business Tourism

https://www.liverpoolconventionbureau.com/organising-an-event/liverpool-city-region-venue-directory/
https://www.liverpoolconventionbureau.com/organising-an-event/liverpool-city-region-venue-directory/


The Meetings Show UK
Olympia, London 2020

The Industry's premier international event 
for the UK inbound and outbound 
meetings and event industry. 
The Show...where meetings count. 

•

•

•
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Premium Partner

•

•

•

•

•

•

Stand Partner 

•

•

•

•

•

Business Tourism



Travel Trade 
Digital Marketing

The Travel Trade sector is  fast becoming 
more and more prevalent in the City's 
business mix – but how do you 
communicate with  this audience in a 
targeted and focused manner?

Trade Talk 
Feature e-newsletter

Solus e-newsletter
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Travel Trade



Full Stand Partner Package  

Drinks reception Sponsor

Exhibition Brochure Distribution  

British Tourism & Travel Show
NEC, Birmingham
25-26 March 2020

The event is the UK’s largest travel trade 
exhibition, showcasing Britain and 
Ireland’s tourism offer to a trade only 
audience, of around 3,000 visitors, 
including group travel organisers, trade 
buyers and coach & tour operators. Ideal if 
you are looking to target national group 
travel markets.

•

•

•

•

•

•

•
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Travel Trade



Full Page

Guide Sponsor (Exclusive)

Official Liverpool 
Travel Trade Guide 2020

VisitLiverpool’s  most recent edition to 
the publication portfolio, acting as our 
primary resource for groups visiting the 
region.

•

•

•

•

•

•

•

•

•

•
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Travel Trade

http://online.fliphtml5.com/ocwfn/csxz/
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Travel Trade

‘Simply Liverpool’ 
Travel Trade Supplement 
September 2020

VisitLiverpool will once again provide 
partners the opportunity to engage with a 
bespoke domestic travel trade 
supplement for release in  Autumn 2019.

•

•

•

•

•

Simply Liverpool Partner  

Travel Trade

https://www.marketingliverpool.co.uk/wp-content/uploads/2018/08/simply_liverpool.pdf
https://www.marketingliverpool.co.uk/wp-content/uploads/2018/08/simply_liverpool.pdf
https://www.marketingliverpool.co.uk/wp-content/uploads/2019/09/simply-liverpool_september_2019.pdf


22

Individual Event Package Cost

International exposure at key 
exhibitions and events 

In 2019/20, VisitLiverpool will be active in 
a variety of global territories, attending 
exhibitions, meetings and events. This is 
your opportunity to guarantee exposure 
to the world’s top tour operators and 
group travel organisers. 

•

•

•

•

•

Travel Trade

Liverpool Sales Mission, L.A.



Online Ticketing Solutions

Promote and Sell Your Tickets 
through VisitLiverpool.com

VisitLiverpool in conjunction with 
TicketQuarter & WebTicketManager 
provide partners with extra platforms to 
selling your tickets online on our website.
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Ticketing Solutions

mailto:jcavendish@marketingliverpool.co.uk
https://www.visitliverpool.com/booktickets


Activity Price

The next steps…
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Confirmation


